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FOREWORD

Nelson Mandela had once said, “Remember to celebrate milestones
as you prepare for the road ahead.”

While equipping ourselves for the future, we also celebrate the

accomplishments of the past. The Airports Authority of India has a

: PR Directorate since last few years and it was felt that we move

beyond Public Relations. Keeping in mind the ever evolving communications

landscape, AAl's PR Directorate was renamed as Corporate Communications

Directorate, earlier last year. With the advent of technology, the speed of information
dissemination, especially news, has changed dramatically.

With social media entering the picture, the communication scenario has changed
completely. Today, news ‘breaks’first on social media and then through the traditional
news broadcast. It has become pertinent for every organisation worth its salt to be
presenton the social media and to take it as a serious business.

These days, media significantly influences public perception and helps mould
popular opinions and hence, managing it well has become imperative. For large
PSUs with multi-geography presence, media management cannot remain
centralised at HQs. Hence, we decided to decentralise media management by

making Airport Directors, the local representative at the stations, Spokespersons for
thelocalissues.

Arrival of social media has ushered in a new era where creators, influencers and
brands have achieved online celebrity status by amassing a network of followers
who trust what they have to say. This dedicated network of online followers tunes in
regularly to watch videos, read blogs, engage and listen to what you have to say.
One’s target audience has instant access to information now. It is our responsibility to
let them know anything and everything that concerns them. Sharing of information, if
happens in the way appreciated by the consumer, has a wider reach and a greater
impact. Therefore, it is important that AAl also brands itself through audio visual aids
thatis the call of the time.

With so much happening in the media space, the PR Policy of AAl needed revision
and hence here we are with the revised Corporate Communication Policy. We expect
this Communication Policy to evolve with changing times so that AAl is always at the
forefront when it comes to best practices in Corporate Communications among the
PSUs.

| commend the Corporate Communications Directorate for bringing out this well-
thought Policy document and compliment them for a work done well!

Dr. Guruprasad Mohapatra
Chairman, AAI
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General Guidelines

GENERAL GUIDELINES

AAl will choose / select a list of newspapers, journals and other periodicals for
publishing NIT / release / display of various advertisements / campaign etc. In
this regard, the following procedure / criteria may be followed for selecting the
newspapers and other periodicals:

1.1.1

CC Policy

Effective circulation: It may be ensured that the selected
publications have wide readership from different sections of the
society and also has extensive circulation. Accordingly, the list inter-
alia may be categorized as:-

a) Small having circulation upto 25,000 copies in case of
Newspapers and 1,000 for Magazines.

b) Medium having circulation upto 50,000 in case of Newspapers
and 2500 for Magazines.

c) Big having circulation more than 75,000 copies in case of
Newspapers and 5000 for Magazines.

d) Other Publications concerning civil aviation or published from
remote and backward areas dealing with general subjects and

other special publications concerning Corporate and Business
World etc. and the magazines / souvenirs of special domain,
newly launched publications offering promotional packages and
publications of vernacular in nature which may not be
categorized based on circulation figures mentioned above.

Regularity in publications: The publications which are published on
regular basis, having at least six months current uninterrupted
publication, will be preferred for advertisements; however the
exceptions being souvenirs or other such special publications /
special issues or ad-hoc publications.

Class of Readership / target audience: The emphasis may be
made on upper middle class strata of the society for publications
concerning infrastructure development and other aviation related
activities. For other activities such as, lifestyle, sports, entertainment,
social awareness etc.; it shall commensurate with the subject matter
of the publication of the event, the exceptions being vernacular media
and souvenirs or special issues and events being conducted in far
flung areas.
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Adherence of expected standards of journalistic ethics:
Publications which entertain communal, regional, religious bias etc.
willNOT be considered for inclusion in the media list of AAI.

Production Standards: It may be ensured that the publications
adhere to the quality standards like inside / cover page quality, colour,
creasing etc. depending upon the class of publication as indicated at
para 1.1.1, mentioned hereinbefore.

The language and areas covered: This shall be as per the
requirements of the advertisement.

The newspapers / Media for various types of advertisements shall be selected
as per newspapers with offered/ agreed rates & DAVP rates (i.e. lower than
commercial Card Rates) and the specific instructions of Management issued
in this regard from time to time.

For visual acquaintance and corporate identity of AAl, the standard mast
head for NITs has been developed. A copy of the same indicating various
dimensions, text size and schemes is placed at Annexure - 1. The limits on the
font sizes shall be ensured to attain the optimum size of the NITs avoiding
tabulation and repetition of information.

The text / visuals of the final copy of the advertisement may be properly
scrutinized before handing over to the agency so as to avoid issuance of
corrigendum, and to maintain quality of the Advertisement. The CC Directorate
shall interact with advertisement agencies and may ensure that the correct
text / visuals is given for printing and issue of any subsequent corrigendum is
avoided.

In case there is any lacunae on the part of the agency in the Advertisement so
released, a corrigendum may be issued by the Advertisement Agency free of
cost.

CC Directorate may ensure the availability of the budgetary provisions for
expenses being incurred on release of advertisement and the same shall be
reflected either in the CC Budget or in the related project development fund of
the concerned airport/ project or any other approved budget provision of AAL.

Rates for Display Advertisements: With respect to the rates for regular display
advertisements, the rates shall be obtained from various Newspapers,
Magazines etc and shall take into consideration the quantum of business
generated by AAl over a period of time. The rates shall be fixed for a period of
one year or as approved by the competent authority and mutually agreed
upon by the respective media companies. If rates other than the published
card rates are agreed upon between AAl and the Publication, AAl may enter
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into an agreement to that effect covering inter-alia the rates offered, premium
for special positions, time period etc., in case an ordinary letter is not
sufficient. This may be signed by GM (CC) after taking necessary approvals.

The CC Directorate shall ensure that Agency charges as per the discounted
rates, if any, provided to AAl by various media. Accordingly, compilation of all
the discounts given by various media shall be maintained and updated from
time to time.

The sharing of fixed percentage of credit with the Agencies shall be exercised
as per the policy in vogue in AA.

CC Directorate while releasing the advertisement may ensure background of
the advertisement, estimated cost of the advertisement, justified cost and
availability of budget along with delegation of powers. Justification of rates /
costs, wherever required shall be sought before awarding the work.

It shall be ensured that financial concurrence and approval for proposed
advertisement are obtained well in advance to avoid post-facto sanction.

The sealed envelopes, wherever applicable, shall be opened in the presence
of the designated committee members.

All the Release Orders will be signed by an executive only.

Media List in which the advertisements are to be released, to the extent
possible, should be approved and signed by the designated official of AAI /
MOCA.

Whenever competitive bids are invited, a comparative statement shall be
maintained in the form of a Tender Register.

For the purpose of monitoring and accountability of expenses, a budget
register may be maintained which may also highlight the projects covered
under contingency.

CC Directorate may ensure that Advertisement Agency submits a copy of
publication(s) carrying advertisement soon after the publication. The other
two sets of tear-sheet shall follow separately along with the bills. All bills are
required to be supported with necessary documents including tear sheets.
Further, it may also be ensured by CC Directorate that the advertisement in
respective media appears as per the approved schedule, style, placements
etc. or else, the same may be reflected in the performance report of the
agency.

Development of creatives for advertisements shall be undertaken free of cost
from the empanelled agencies. However, if the creative has been developed
for a specific advertisement, the same may be released to the Media through
thatagency.

CC Policy Page 6 of 75




General Guidelines

Approval for development of creative for specific advertisement, hoarding,
audio visual etc. on payment basis, shall be taken separately.

The request to the competent authority for release of advertisement may be
processed in prescribed format which shall include (i) a copy of data sheet
Form-I/ Form-lII (ii) depiction of utility / mileage derived out of the proposal (iii)
financial implication of the proposal and availability of funds (iv) regularity in
publication of magazine with circulation figures. All requests for a goodwill
advertisement shall be processed through the data sheet Form-I or Form-ll,
as applicable, in the prescribed format where Chairman may have complete
powers.

A Penalty may be imposed on the defaulting Advertisement Agency in case of
default which may include use of bigger text, avoidable tabulation, bigger
mast head, use of wrong logo not adhering to the advertisement schedule,
etc. A record of such lapses by various agencies shall be maintained and
communicated to the Agency. The same shall be viewed at the time of
evaluating the performance of the agency for further extension of the
empanelment or other such occasions. The penalty may be in the form of
roster jumping, financial or other administrative nature which may be decided
by the HoD of CC Directorate.

Penalty on an agency for performing unsatisfactory work: If any agency who
has been assigned work by the CC Directorate and fails to perform
satisfactorily or any person employed or hired by the Agency persistently fails
to perform as per the guidelines given or otherwise found guilty of substantial
violation of any provisions of terms and conditions relating to the assigned
work, damage to AAl property, neglect, misconduct, disobedience, omission
of any nature, etc., may attract a penalty as deemed fit by the Head of the CC
Directorate. In order to further protect the interests of AAl, CC Directorate may
seek depanelment/blacklisting of the agency for future assignments in AAI.

CC Directorate shall undertake the periodic review of the performance of
empanelled agencies and initiate action against the defaulting agencies
particularly the agencies not actively involved in the creative pursuits of AAI
and only getting rotation based business shall be reprimanded. Continuous
lapses to get involved in AAl's activities or non-responding to AAl's call for
various CC works on more than three continuous occasions, may attract
“depanelment” from AAI or any other penalty as deemed fit by the Head of CC
Directorate.
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1.24 Exceptions for the release of Advertisements in specialized journals: Such
advertisements may be allowed in exceptional cases by the competent
authority, which may be of a level higher than the regular competent authority.
'Specialized Journals' may include specialized / professional journals of any
discipline, newspapers, publications, souvenirs etc. published from backward
and remote areas, publications in regional languages etc. Further, the
advertisements may be released depending upon AAl's requirement
concerning the event / occasion / type of publication etc. irrespective of the
circulation figures and other criteria.

In case of any issue left uncovered in these general guidelines or the policy
itself, officials of CC Directorate shall take up the matter separately for
obtaining a decision from the Head of the CC Directorate.

To meet the deadlines of the assigned work of urgent nature, the empanelled
agencies may be sought based on their past performance and their expertise
in handling similar tasks performed earlier. This could be done on the basis of
citation of past rates available, without calling fresh quotations. However,
fresh rates may be called if past rates are not valid.

The payment to the agencies may be released through e-payment as per the
extantrules and guidelines of AAl and Government of India.

An MIS of various activities & budget utilization shall be maintained by the
respective Managers. The format of MIS shall be finalized by the HoD of CC
Directorate.

Standardization of various Forms, Release Orders, Registers shall be an on-
going process and necessary amendments in this regard shall be brought
forward by the respective officers as and when required for approval of the
HoD of CC Directorate before implementing the same.

The CC Directorate may computerize the Records, Forms, Registers and
other material so as to achieve better transparency and efficiency in day to
day activities of the CC Directorate over a period of time.

CC Directorate may undertake any additional activities not listed in this
document with the specific/ prior approval of Member (HR) / Chairman.

*
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2. NOTICE INVITING TENDERS (NITs) / RECRUITMENT /
APPOINTMENT ADVERTISEMENTS

2.0  The tenders (including global tenders) are invited by various Directorates /
Departments of AAl and the same are forwarded, as per Advertisement
Requisition Form-lll (Revised) - National / Form-lll (Revised) - Global
Tenders, to Corporate Communications Department (CC Dte.) for publishing
the advertisementin the newspapers.

Such advertisements for publication shall be released in accordance with the
following guidelines:

a) Media selection shall be as per the publicity area identified, decided
and communicated by the Concerned Directorate. Local language
newspapers should also be included in addition to Hindi and English
newspapers available in the region of the work site.

The concerned Directorates shall, wherever possible, put-in efforts to
club more than one tender, particularly when multiple tenders are
planned in quick succession, as CC Dte. shall reiterate the economy
instructions in this regard from time to time.

The concerned Directorate shall submit their request for publishing of
such advertisements in CC Dte. at least three (3) days prior to the
date of publishing in print media in order to prepare economical and
effective media plan.

To exercise economy in the expenditure for publishing NIT /
Recruitment / Appointment advertisements combo / bundled
packages for different media and the editions of the media, as per the
requirement, may be considered and the areas not covered through
the combo / bundle package shall be supported through additional
media, including Hindi as per Raj Bhasha policy and Vernacular
media as per DAVP policy.

The NITs advertisement, wherever feasible, may also be released in
the India Trade Journal (ITJ), a Govt. of India Publication. However,
there are constraints, particularly in view of the fixed schedule of
printing of the ITJ, as such, at times, it may not be feasible to publish
NITs advertisement in ITJ; hence this shall be used wherever
possible.

Such advertisements shall be released for publishing through empanelled
advertising agencies listed at CHQ/the concerned station / airport, on rotation
basis (alphabetically) as per Roster Register maintained exclusively for this
purpose.
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Skipping of roster, if any, while assigning the NITs due to any administrative
reasons and / or as a penalty shall be recorded in the roster register and the
same shall be approved by the HOD of CC Dte.

Instructions for economy / austerity in press advertisement for publication of
tenders shall be considered as per the policy of the authority and instructions
issued in this regard from time to time shall be referred for this purpose.

As per Delegation of Power-2017, Competent Authority for utilizing the budget

of Corporate Communications Directorate at CHQ for release of such
advertisements shall be as under:

S. Authority Delegation / Remarks
No. Limits of
Powers

Chairman Full Powers

Concerned Full Powers
Whole Time
Member

HOD (CC) Full Powersin | Subject to administrative approval
r/o sanctioned/ | of concerned Whole time Member
approved for utilizing CC Budget. Moreover,
schemes/ economy is to be exercised to
proposals publish such advertisements.

2.6 At Regional Headquarters and airports / other stations level, financial powers
and administrative powers for approval of the estimate and NIT may be
applied as per established guidelines and practice in this regard.

*
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RELEASE OF GOODWILL ADVERTISEMENTS

As a Public Sector Undertaking (PSU), AAl, at times, has to release goodwill
advertisements to various newspapers, souvenirs, magazines of corporate
houses, journals of various bodies, other PSUs, Ministries and other
Government Departments, Bodies representing various Technical
Institutions, Bodies of Public Relations / Journalism, NGOs, Community
Based Organizations (CBOs) Public Representatives and opinion makers at
various levels, CSR & Sports activities of AAl & various organizations
including requests from VIPs / MoCA; While processing such requests,
following guidelines shall be followed:

a) All the applicants will be requested to fill up the data sheet Form-I /
Form-Il or other such forms designed from time to time for evaluating
the status, circulation strength, registration with professional bodies,
bank details for payment action etc.

Goodwill advertisements may be issued once in six months to the
various Publications, Magazines, Newspapers, events in regard to
the above mentioned categories (para 3.1) in general and in relation
to the following:-

(i) Promotion of education, Indian culture, togetherness in Society,
sports, health awareness, art, music, literature, travel & tourism,
agriculture, yoga, meditation, science & technology etc.

Activities concerning Ministries, Government Departments,
Defence, Tax Department, PSUs, etc.

Promotion of Regional Languages, Raj Bhasha & Vernacular
Press.

Promotion of endeavour of the children of AAl's employees in
any field and events related to the AAl's recognized Unions,
Associations, Guild, etc.

Upliftment of BPL / Economically Weaker Section (EWS) of
the society, old infirm persons, senior citizens, physically
challenged persons, orphan homes etc.

Health services, cause of chronic diseases such as cancer, HIV,
TB, AIDS including drug abuse, alcoholism etc.

Upliftment of rural developmentin India.

Sustainable environment conservation activities and other CSR
related activities including integrated community development,
disaster management and natural calamities etc.
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(ix) Overall corporate visibility of AAL.

(x) Requests from religious institutions / bodies, festival celebration
etc.

(xi) Promotion of young talent in the field of health, sports, art,
culture, literature, education, entertainment, adventure sports,
expeditions etc.

(xii) Release of Public Information material / message through Audio
/ Visual on AAI for sponsorships in Electronic Media, TV, Radio,
FM, Films & Internet, etc. at National, Regional and local levels.

(xiii) NGOs/CBOs involved with the above mentioned activities and
activities related to overall welfare of Society.

(xiv) Sensitization programmes, lectures, workshops, training,
awareness camps etc. with respect to the above mentioned
activities.

(xv) Cases that have already been approved / recommended by the
Controlling Authority.

The content of the publication / magazine / souvenir / newspaper shall
be general in nature for overall benefit of masses. In case of aviation
related media, the content shall be aviation related particularly on
Airport Infrastructure, CNS-ATM, Airport Management, Regulatory
issues etc., and preference may be given for such publications.

Competent Authority with financial powers and administrative (in-principle)
approval for utilizing the budget of Corporate Communications Directorate for
release of goodwill advertisement in print / electronic media for publicity
campaign of AAl shall be as under:

(A) At Corporate Headquarters Level:

S. Authority Financial Powers Remarks
No. (for approving
advertisement

of the value)

Chairman Full Powers —

Concerned Upto3100,000/- Per Reference subject
Whole Time to ¥10.00 lakhs during a
Member particular financial year
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3.2.2 The annual ceiling shall be as per the approved DOP; however, for overall
approval, the DOP shall be followed in all cases.

3.3 Advertisement Tariffs:

The proposal, received from various sources, for release of goodwill
advertisement in various magazines / souvenirs / web portals may be
approved considering the following rates; however, the Chairman, AAI will
have full powers in this regards:

MAGAZINES: (National & International) — Colour Advertisements:

S. | Circulation Tariff (per page) per insertion / edition as
No.| of Magazine per circulation vis-a-vis category upto*

National International

Aviation Infrastructure Non-
& Technology| Aviation

Upto %50,000/- %40,000/- | %25,000/-
Upto

25000 %3.00 lacs
25,001- 100,000/~ | 75,000/~ | ¥40,000/- | (Depending
50,000 upon the
50,001- 150,000/~ | ¥100,000/- | 50,000/~ | Profile &
100,000 readership

of
100,001 %250,000/- | ¥150,000/-| %60,000/- magazine)

and above

*The rates may vary depending upon profile and readership of each
magazine but not beyond the prescribed limit.

In case of deviation in size, pro-rata rates will be applicable as per size of the
advertisement e.g. Half/ Quarter page.

The rates are of colour advertisement. In case of Black & White advertisement
there will be reduction of 40% on the rates mentioned for colour advt.

In case the rate card is lower than the AAl Tariff, lower rates will be applicable.
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3.3.2 WEBPORTAL:
S. Type RATES (Per Month) per insertion Remarks
Aviation Non-Aviation

Static Upto Upto
Display %30,000/- %20,000/-
Running Upto Upto

Ticker %30,000/- %20,000/-

3.3.3 SOUVENIRS released by AAIl Engineers, ATC Officers’ Registered
Guilds, Associations, and Unions of employees: (Colour
Advertisements)

S. | Circulation Tariff (per page) per Remarks
No. insertion / edition
considering Aviation

Category

Upto ¥75,000/-
25,000 Maximum of one

advertisement durin
More than ¥150,000/- Vcallendar yeal:'I k

25,000
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SPONSORSHIPS

Sponsorships falling under the categories mentioned at para 3.1 & para 3.1
(b) may be considered for sponsorships by AAL.

The requests / proposals received from VIPs will be considered on the above
lines and the same will be put up for approval of the competent authority.

The sponsorship amount for routine sponsorships may be within ¥2.00 lacs for
local sponsorship and within ¥5.00 lacs for National, International and higher
level sponsorships. However, special & specific sponsorships of higher value
may be approved by the Chairman.

At AAI CHQ, New Delhi, Competent Authority for approving sponsorship
proposals for publicity and image building of brand AAl shall be as under:

S. | Authority Financial Powers (for Remarks
No. approving sponsorship
of the value)

Chairman Full Powers -

Concerned Upto Per Reference subject to
Whole Time %100,000/- %10,00,000/- during a
Member particular financial year

The annual ceiling shall be as per the approved DOP; however, for overall
approval, the DOP guidelines shall be followed.

The sponsorships will generally be granted to an organization once in a
calendar year for either of a local, national or international level event;
however, Chairman, AAl will have complete powers in this regard to approve
any number of sponsorships (during a calendar year) to a particular
organization.

Sponsoring the events organized by AAIl Engineers, ATC Officers’
Registered Guilds, Associations, and Unions of employees:

S. No. Authority Sponsorship Amount Remarks

1 Chairman, AAI Upto ¥150,000/- National Level

2 Upto ¥250,000/- International Level*
Sponsorship (*) to these organizations will be granted once in a calendar year
either for local & national or international level event. However, the Chairman,
AAIl will have complete powers in this regard to approve any number of
sponsorships during a calendar year.

*
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RELEASE OF INAUGURAL DISPLAY
OR SPECIAL PURPOSE ADVERTISEMENTS

Depending upon the purpose of Advertisement, which could be inaugural
display Advertisement or a special purpose Advertisement of AAl; first priority
will be to release the advertisement on DAVP rates under the logo of MOCA /
Government of India.

However, wherever DAVP rates are not feasible, the advertisement will be
released at special discounted commercial rates, if any, with the prior approval
of the competent authority. While releasing the display advertisement at
commercial rates (where DAVP rates are not possible) discount - package as
offered by the particular media will be utilized by AAI. Keeping in view the size
and volume of advertisement, this could be other than the regular rate offered
to AAl for release of NITs.

To exercise economy in this regard, the number of newspapers / media will,
generally, be mix of sizes (2and ¥4), Colour and B&W etc. However, it shall be
within the allocated budget, which shall include Hindi, English, regional
languages and vernacular media. Chairman will have complete powers in this
regard.

In case of Display Advertisement to be issued on the occasion of Foundation
Stone Laying Ceremony and Inauguration of Airport / Terminal Building / other
Airport Facilities by Hon’ble Prime Minister or Minister of Civil Aviation or
Minister of State for Civil Aviation alongwith Chief Minister of the concerned
State, size of the advertisement may be a mix of sizes (full and half page) or
mix of sizes (half and quarter page) as directed and approved by the
competent authority.

DAVP rates shall be applicable for release of such Display Advertisements
under the logo of Govt. of India/ MoCA. However, commercial rates may also
be considered, if DAVP rates of the specific newspaper are not available and
the Display Advertisement is required to be published in that newspaper; in
such cases commercial rates may be negotiated specially for this purpose.

The size of advertisements will depend upon the status of the usages of
pictures of High Dignitaries such as President of India, Prime Minister, MOCA,
other dignitaries; purpose of the Advertisement, economy etc. and this may be
gotapproved by the competent authority.

To promote the small & medium newspapers and other vernacular media, the
advertisement may be released to those media whose circulation is not less
than 1000 copies atlocal / regional level and / or 2500 copies at all India level.
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The design(s) for the advertisement shall be initially selected by a duly
constituted and approved committee comprising of representatives of CC
Dte, Engineering Department of the concerned Region and Planning
Directorate.

The creative designs for Display Advertisement shall be submitted by
the empanelled agencies to AAl. The three / four best designs / creatives
adjudicated will be selected by a designated Committee which shall thereafter
become the property of AAl and AAIl will be entitled to get it improved further.
These designs will be submitted to Chairman / Member (Plg.) for selecting the
final design or to seek directions for further improvement. Improvement, as
suggested, shall be carried out. The advertisement once approved by the
Chairman / MOCA will be released through the Agency whose design has
been accepted by AAI.

However, in case, any such event / programme is to be held on very short
notice, HOD(CC), with the approval of the Competent Authority, may give
the work to the best performing Advertising Agency (out of AAl empanelled
advertising agencies) based on past experience or as directed by the
Competent Authority.

It shall be ensured that the amount proposed initially for the release of
advertisement shall not generally exceed 10% (+ / -) of the original estimated
budget unless and until it is conveyed by the competent authority and the
same is appropriately documented.

All the directions from MOCA or any other controlling authority will be
preferred in writing by the dealing manager or the same shall be appropriately
documented, stamped and signed.

*
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6. EXHIBITIONS, SEMINARS, CORPORATE IMAGE BUILDING
& MARKETING OF AIRPORTS

6.1 AAl may participate in the Seminars, Conferences & Exhibitions which are
broadly related to areas as mentioned at para 3.1 & 3.1(b) and specifically
related with Airports, Civil Aviation, CNS / ATM Technology, Safety & Security,
Cargo Development, Airport Finance, Sustainability, CSR and such other
related fields of AAI functioning in particular & Civil Aviation in general.
However, participation in the special / specific areas may be as approved by
the Chairman.

In addition to the aforementioned areas of activities, following aviation related
fields may also be considered for AAl's participation in the Seminars,
Conferences and Exhibitions:

(i) Aviation Infrastructure, (ii) Civil Construction, (iii) Electrical & Electronics,
(iv) Airport Infrastructure, (v) Infrastructure, (vi) Miscellaneous

In addition to the space rentals, the cost of participation in an exhibition at
current market prices shall generally be within ¥15.00 lakhs for exhibitions in
India and ¥30.00 - 50.00 lakhs for exhibitions abroad, which shall, however, be
in proportion to space allocated to AAl and the cost of the services in the host
country. Chairman, AAIl will be the competent authority to approve such
proposals.

Space Rentals shall be decided consequent upon negotiations, if any
feasible, with organizer of the event.

Miscellaneous expenditure, incurred on management and set up of stall in
case of international events being organized abroad, shall be tentatively USD
2000 or as per the requirement, subject to final adjustment at the conclusion of
the event.

Competent Authority and Financial Powers will be as under, however, in this
regard, Chairman, AAl shall have:

S. Exhibitions Type Expenditure Competent
Authority

International Upto 330.00 -
Exhibitions Abroad 50.00 Lakhs Chairman,
Exhibitions in India Upto AAl
315.00 Lakhs
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Procedure: As per the size of the stall / pavilion and location of the exhibition,
the Advertising Agencies, empanelled for CHQ and the concerned RHQ /
Airport are asked to submit Financial Bids and Designs / Creatives (Technical
Bid) for erection / set up of AAl's pavilion for the exhibition. Initially technical
bids having designs / creatives, as submitted by all participating agencies,
shall be opened by the duly constituted committee and four-five best designs
(creatives) will be selected by the duly constituted & approved committee; the
selected designs (creatives) shall thereafter become the property of AAl and
AAIl may get it improved further. Accordingly, the financial bids / quotations of
the selected and technically qualified agencies will be opened and the work
will be awarded on the basis of the following methods:

(i) Establishing Lowest One (L1) amongst the shortlisted agencies, or
(i) QCBS method

However, in case of international exhibitions where various stakeholders are
involved, selection shall be as per the decision of the competent authority.

Post Exhibition completion certificate for successful & satisfactory completion
of exhibition / event shall be obtained by the selected advertising Agency
from the designated officer, deputed by the HoD, CC Directorate, and the
same shall be mentioned in the Work Order. In case, the work is not found
satisfactory, suitable penalty may be imposed as deemed fit by the HOD,
which could also lead to depanelment of the agency.

*
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Outdoor Publicity, Printing and Creative Works

OUTDOOR PUBLICITY, PRINTING AND CREATIVE WORKS

The publicity material that involves element of art and visualization work
including printing works, outdoor publicity, panels, hoardings, standees,
posters, flags, hanging balloons, LED display, Translight material, light
display boards, calendars, diaries, greeting cards, printing of invitation cards,
brochures, booklets, banners, badges, stickers, mementos, giftitems, Media /
Conference Kits etc. shall be handled on case to case basis and assistance of
the specialized agencies individuals in the field other than the empanelled
agencies may be taken / co-opted as and when required.

The item wise lowest (L1) rates for frequent works shall be obtained from the
market / Empanelled Agencies on time to time and same will be offered to
suitable agencies with the approval of the HoD. Further, to cope up with urgent
and time bound nature of works, based on past satisfactory performance of
the agency the work with the approval of HoD, may be offered to a suitable
agency atreasonable rates.

*
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SPOKESPERSON OF AAI

Standard Process for Effective Media Managementin AAI
Corporate Communications Directorate

All the media queries involving policy / sensitive issues at National Level shall
henceforth be attended by General Manager (CC) with the approval of
concerned Whole-time Board Members / Chairman, AAl and GM (CC) shall
continue to act as official Spokesperson of AAI.

Member (ANS) will be the official spokesperson for all the critical issues
dealing with Air Navigation Services.

All REDs will be the spokesperson for all the matters pertaining to the
respective Regional Headquarters.

Process for dissemination of information
i) Airport Director, Kolkata/ Chennai

a) Airport Director will be the official spokesperson for their
respective airport. Corporate Communication Executive posted
at the respective airport will be responsible for media liasoning,
timely and accurate dissemination of information to media in
coordination with the concerned Directorate with the approval of
the Airport Director.

In case of media queries pertaining to sensitive / policy issues
and matter of high priority, Airport Director will forward such
query to CC Directorate at CHQ. CC Directorate will coordinate
with concerned Member / Directorate at CHQ for processing the
query. CC Directorate will be responsible for dissemination of
the information to media with due approval of the Chairman.

Airport Directors (APDs) of Top 20 Airports except Kolkata /
Chennai

a) Airport Directors will be the official spokesperson for their
respective airport. APDs will nominate a nodal officer who will
work as a CC Executive for their respective airport. The nodal
officer will be responsible for timely and accurate dissemination
of information to media for the respective airports with approval
ofthe respective APD.

In case of media queries pertaining to sensitive / policy issues
and matter of high priority, Airport Director will forward such
query to CC Directorate at CHQ. CC Directorate will coordinate
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CC Policy

Spokesperson of AAl

with concerned Member / Directorate at CHQ for processing the
query and preparing appropriate reply. CC Directorate will be
responsible for dissemination of the information to media with
due approval of the Chairman.

Airport Director (Remaining Airports)

a)

Airport Director will be the official spokesperson for their
respective airport and will be responsible for timely and accurate
dissemination of information to media for the respective airports

In case of media queries pertaining to sensitive / policy issues
and matters of high priority, Airport Director will forward
such query to the Regional Executive Director of the
respective region. In case, the matter needs attention of CHQ,
the query may be forwarded to CC Directorate, which will
coordinate with concerned Member / Directorate at CHQ for
processing the query and preparing appropriate reply.

*
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SOCIAL MEDIAMANAGEMENT

In order to make its presence effective and promote brand AAl amongst the
targeted audience, Airports Authority of India (AAl), with its mission “to be the
foundation of an enduring Indian aviation network, providing high quality, safe
and customer-oriented airport and air navigation services”and to meet the
following objectives, may get social media managed through an outside
Social MediaAgency:

(i) Establish a mechanism so that the issues of airport users can be
addressed and resolved through online.

(i) Enhance and sustain AAl“s effective presence on Social Media through
innovative social media applications and outreach activities to engage a
wider audience (i.e. users of airport services) including stakeholders.

(iii) Integrate various social media platforms of AAl and give a new outlook to
AAl"s presence on social media.

(iv) Promote brand AAI aspiring to enhance the customer experience with
each passing day.

(v) Monitoronline reputation and trends.

(vii) Connectto awideraudience.

Selection: AAI may hire the social media agency through selection from the

open market on the basis of Open tender for the defined & prescribed Scope

of Work and Eligibility Criteria, which will be reviewed in future as per the future

requirement of social media platforms. The selection will be on the basis of

QCBS method or L1 or as decided by the Competent Authority.

Scope of Work:

The selected Social Media Agency shall manage Social Media of AAIl as per
comprehensive scope of work which will include the following social media
platforms for AAl's publicity and image building campaigns:

(i) Twitter
(i)  YouTube Channel
(iif) Facebook Page

(iv) Instagram

(v) WhatsApp

(vi) LinkedIn

(vii) Any other platform which comes into operations in future.
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Social Media Management

The Agency shall chart out a result oriented comprehensive strategy that
would meet all the key objectives for AAl by identifying Key Performance
Indicators (KPIs) with a view to track the performance of its social media
efforts and integrating various social media platforms of AAl CHQ, Regional
Headquarters (RHQs) and Airports. The agency shall also develop (i) a
Comprehensive Social Media Guidelines (CSMG) document, (ii) strategy for
engaging with social media to amplify reach and (iii) Use of Social Media
Listening Tools for gauging people / followers response on our posts / tweets /
videos etc. which may include (a) number of followers, likes, shares etc. and
(b) the positive or negative trends.

Capacity building: Provisions should be made in the scope of work and the
tender document that the selected social media agency shall depute a team of
qualified & experienced social media expert for imparting practical / technical
training to officers of AAl to manage social media platforms and activities. The
training programmes must be arranged at the locations of Corporate
Headquarters and all five RHQs.

Dedicated Resource at work location: Tender Document should have
provisions making the selected agency responsible to depute one qualified,
experienced and dedicated resource, equipped with all required tools (i.e.
desktop/laptop and any other required tool).

Tenure: AAl may hire the social media agency for term of two years which can
be extendable for another period of one year depending upon the
performance of the selected agency.

Competent Authority: Chairman, AAl shall have full powers in this regard.
Moreover, depending upon the cost quoted by the selected social media
agency, the Concerned Whole Time Member shall have powers as per
Delegation of Powers (DoP) issued by Dte. of Finance time to time. However,
overall DoP shall be followed, subject administrative approval (AA) of the
Chairman, AAl.

*
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10. AUDIO-VISUAL PUBLICITY

10.1.

In order to make its presence effective and promote brand AAl amongst
the targeted audience, Airports Authority of India (AAl), with its mission “to be
the foundation of an enduring Indian Aviation Network, providing high quality,
safe and customer-oriented airport and air navigation services” and to meet
various objectives, may strive for publicity of AAl through audio-visuals across
various websites for corporate image building of brand AAI.

Procedure: AAl may hire a Media Agency through selection from the open
market on the basis of Open tender for the defined & prescribed Scope of
Work and Eligibility Criteria, which will be reviewed in future as per the
requirement of corporate image building campaigns. The selection will be on
the basis of QCBS method or L1 or as decided by the competent authority.

Scope of Work:

The selected Media Agency shall deliver the requisite publicity through audio-
visuals as per the following scope of work:

(i) Duration & No. of News Clips / Capsules per month:

The Media Agency shall produce at least 30 news clips / capsules of 3-5
minutes each during the period of twelve (12) months w.e.f. the date of
Award of Contract (AOC) for exclusive publicity of AAIl featuring its
achievements / events / airports / initiatives through key Social Media
Websites and TV channels; but, there may be 20% deviation in number of
news clips/ capsules. In case number of news clips / capsules exceeds 30
(upto 20%, i.e. 6 nos. more), payment will be made on pro-rata basis.
However, decision of the competent authority will be final in this regard.
Shooting Airports during specific & odd hours and events for
producing news clips / capsules:

The MediaAgency shall shoot airports during specific & odd hours such as

low visibility due to heavy smog/fog, event/ program at Airports, Regional
Headquarters, CHQ, etc.

(iii) Covering AAI Events, Project Launching Programs, etc. during for
producing news clips/ capsules:

The Media Agency will cover AAl's events, project launching programs for
developing News Clips / Capsules on:

*  Specific & Innovative Initiatives,
*  AAl's Corporate Events and Project Launching Events,
* AAl'sachievementsin the Civil Aviation Sector,
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Audio-Visual Publicity

» Events for signing MoU / Agreement, interviews of Chairman and
Board Members of AAl, etc.

(iv) Recording Interview of AAl’'s top management:

The Media Agency will cover Interview of the Chairman & Board
Members of AAl as and when required and developing and distributing
News Clips / Capsules to all social media websites, TV channels, other
key media platforms, etc.

Developing News Clips / Capsules:

The Media Agency shall develop / produce News Clips / Capsules for AAl
featuring its airports, key achievements, innovative & specific initiatives,
etc. using video clips / capsules / coverage of airports and events as
specified vide para-(ii) - (iv) hereinbefore.

(vi) Distribution/ placing of News Clips / Capsules for AAl’s Campaign:
The Media Agency shall distribute News Clips / Capsules, so developed /
produced, to various key media & such platforms for extensive publicity of
AAIl making the audience feel the presence of brand AAl, as delineated
hereunder:

* TV Channels (News)

* Key Social Media and other major websites,
»  Twitter handle of the MediaAgency,

*  Othermedium of publicity

(vii) World-wide Publicity to AAlI’'s Campaign:

The Media Agency shall provide thrust for AAl's image building and
publicity campaigns globally as and when required.

(viii) Updating/Editing AAIl's Corporate Film:

The Media Agency shall provide all inputs for developing AAl’s
Corporate Film as and when required.

(ix) The Media Agency shall appoint a nodal officer and a dedicated team to
closely interact with duly appointed nodal officer of AAIl to cover project
launching events, press conferences, events for signing MoU /
Agreements, and any other initiative that AAl chooses to showcase.
Work Location: Pan India basis as per nature of job. However, it will be
controlled from AAl’'s Corporate Headquarters, New Delhi.

Dedicated Resource at work location: Tender Document should have
provisions making the selected agency responsible to depute qualified,
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experienced and dedicated resource, equipped with all required tools at
eventlocation across the nation.

Tenure: AAl may hire the media agency for a period of three years extendable
for another period of one year depending upon the performance of the
selected agency. However, the competent authority will have full powers to
review the length of the period / tenure in this regard.

Competent Authority: Chairman, AAl shall have full powers in this regard.
Moreover, depending upon the cost quoted by the selected Media Agency,
the Concerned Whole Time Board Member shall have powers as per
Delegation of Powers (DoP) issued by Dte. of Finance time to time. However,
overall DoP shall be followed, subject to Administrative Approval (AA) of
the Chairman, AAl.

*
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DESIGN, PRODUCTION AND SUPPLY OF AAI's MAGAZINE

AAIl with its Mission “to be the foundation of an enduring Indian aviation
network, providing high quality, safe and customer-oriented airport and air
navigation services” and Vision “to be the principal aviation services providerin
the country till 2026” need to build its corporate image and promote the brand
AAl. Thus, AAI, with a view to fulfill this endeavor, is publishing its Lounge
Magazine — “Airports India”, which focuses on Aviation Infrastructure, tourist
destinations, lifestyle, culture & heritage, photo-features, first person account
of visitors, etc. as well as news and major developments relating to Civil
Aviation, tourism in the country also AAl and its stakeholder’s various activities
& initiatives. This step is helping AAIl to make its presence effective, promote
brand AAl amongst the targeted audience and build corporate image of brand
AAl. This activity is not commercial in nature, but on revenue sharing basis.
PROCEDURE: AAI will select a publishing House / Publisher from the open
market on the basis of open tender for the defined & prescribed Scope of
Work as per Eligibility Criteria, which will be reviewed in future as per the
requirement of corporate image building. However, bids may be invited
through online or also in print media.
PERIOD / TERM OF CONTRACT for Designing, Production and Supply of
AAl's Magazine will generally be five (5) years, but can be revised with the
approval of the competent authority at the time of tendering in future.
SCOPE OF WORK: The detailed scope of work shall include, but not limited
to, the followings:
(i)  ContentDevelopment:
(i)  Content Designing:
(i) Specifications: No. of Issues, No. of copies, Pages per issue,

Languages, etc.

Technical Specifications: shall include Size, Paper Quality &

Specifications, Colour, Binding, Printing, Cover Design, etc.

Dedicated Personnel at work location

Dispatch & Supply of the magazine

E-Magazine (i.e. downloadable e-version)

Timeline for approval of contents & delivery

Specifications including technical specifications may, if required in view

of the market trends, be revised and any such revision will be with the

approval of the competent authority.

Other Terms & Conditions related to scope of work
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11.5. SELECTION METHODOLOGY:

(A) Eligibility Criteria: will be decided and framed at the time of tendering
as per market trends and keeping in mind the latest parameters.

(B) Evaluation Criteria:
(i) Evaluation may be done on the basis of QCBS method or H1 bid
(Financial).
(ii) It shall include evaluation of Technical Bid and Financial Bid.

(i)  Technical Bid: Evaluation of Technical Bid will be on the basis of
parameters (in practice) including presentation at the time of
tendering in future.

(iv)  Financial Bid: The Financial Bid shall be submitted online
through CPP portal as per uploaded BOQ in the prescribed
format. Quoting ‘Annual Fixed Guaranteed Revenue’ over and
above ‘Fixed Reserved Fee’ (FRF) of amount payable to the AAI
for each year over a period of five years.

(v) Fixed Reserved Fee (FRF) shall be decided as per prevailing
market trends, as the activity is on the basis of revenue sharing
model.

AWARD OF WORK / CONTRACT: In case of selection on the basis of QCBS
method, the selected bidder shall be the applicant scoring the highest
Combined Score (CS) (of Technical Score and Financial Score) and will be
marked as “selected”. However, in case of H1 method, it will be the bidder who
submitted the highest quoted amount to pay to AAI.

EMD & SECURITY DEPOSIT: EMD and Security Deposit shall be decided as
per practice at the time of procedure.

COMPETENT AUTHORITY: Chairman, AAI shall have full powers in this
regard. Moreover, depending upon the quoted ‘FRF, the Concerned Whole
Time Board Member shall have powers as per Delegation of Powers (DoP)
issued by Dte. of Finance time to time. However, overall DoP shall be
followed, subject to Administrative Approval of the Chairman, AAl.

*
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EMPANELMENT OF ADVERTISING AGENCIES

AAIl, with a view to fulfill its mission and vision, need to build its corporate
image and promote the brand AAI. Thus, AAI, with a view to fulfill this
endeavor, will require to develop publicity and branding material. For the
purpose, CC Dte needs Advertising Agencies on its panel for day to day
requirement of designing and developing PR and branding material.

Procedure: CC Dte will select and empanel INS accredited Advertising
Agencies from the open market on the basis of RFP / tender for the defined &
prescribed Scope of Work as per selection methodology, which may be
reviewed in future as per the requirement of corporate image building
campaigns. However, bids may be invited through online and / or also in
print media.

Period / Term of Contract: will be decided at the time of tendering with the
approval of the competent authority.

Scope of work: The detailed ‘Scope of Work’ for the Advertising Agencies,
applying forempanelment shall include, but not limited to, the followings:

(i) Conceptualization of: creative, design and media management
including release of advertisements in print media, Commercials on
TV /Radio etc. for publicity of AAl for various occasions.

(i) Publicity & Branding Campaigns on behalf of AAl and Ministry of
Civil Aviation.

Designing, Printing and Production of Branding & Publicity
Material (in English, Hindi and / or vernacular / regional languages)
for various publicity & branding tools.

Publishing of various advertisements in Print Media:

(a) Designing creative for various types of advertisements and
notices.

(b) Translation
(c) Providing inputs related to newspapers, etc.

(d) Liaisoning (by dedicated person) with newspapers & other
media

Audio-Visuals: Conceptualization and Production of Corporate
Films, Corporate Song, TV Spots, Radio Jingles, Internet
Advertisements and others.

Exhibition (Local, National and International): Conceptualizing
Design, Fabrication and installation of corporate pavilions / stalls
at exhibitions organized by national / international organizers;
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(xi)

Empanelment of Advertising Agencies

supervising the execution at site and complete event managementin
India & abroad for AAI.

Assisting in developing & strengthening coordination of AAl with Print
and Electronic media for better and regular publicity / branding of AAL.

Arranging publication of articles in leading news dailies / magazines
and development of articles for AAL.

Conceptualising, designing and supervising the execution at site
and managing Inaugural / Launch events, Melas, Road Shows &
complete event management.

Arranging / Providing technical / skilled manpower to AAl for PR
related jobs / activities as and when required.
Any other work related to publicity, branding, media campaign,

design, printing, production etc., if required by AAl, may also be
included in the Scope of Work at the time of tendering.

12.4.1 Work Location: AAl's Corporate Headquarters at Delhi, or city of RHQs
Office located across the country and AAl airports cities, as per nature of job.

12.5. SELECTION METHODOLOGY:

(A)

CC Policy

ELIGIBILITY CRITERIA: shall include, but not limited to, the
following items subject to revision at the time tendering with the
approval of the competent authority:

(i) Experience: Applicant Advertising Agency must be in
business for advertising and publicity jobs atleast for the last
four (4) years and have enough experience of working with
central govt. / State PSUs, Ministries, Govt. Departments,
Corporates including civil aviation. However, the actual
length of experience shall be decided at the time of tendering
with the approval the competent authority.

The Advertising Agency should be fully accredited with the
Indian Newspapers Society (INS) and no NOD (Notice of
Dis-Accreditation) should have been issued by the INS
during the said period.

Financial Capability: It will be decided at the time of inviting
bids with the approval of the competent authority. Balance
Sheet alongwith Profit & Loss Account duly signed by the
Chartered Accountant shall be submitted.

The applicant advertising agency should have a full-fledged
office equipped with infrastructural facilities and professional
expertise in at least one of the Corporate Headquarters
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(CHQ) / Regional Headquarters (RHQ) city of AAI with
sufficientmanpower.

The applicant advertising agency should be registered with
the concerned authority (in Govt. of India / State Govt.) for
GST (Goods & Services Tax), PAN, etc.

Applicant advertising agency should have successfully
completed at least two assignments involving designing,
fabrication and installation of one pavilion at any exhibition
conducted by national / international organizers during the
requisite period of experience.

Complete details, Record of EPF deduction, salary payment,
etc. (certified by the Company’s Chartered Accountant) in
respect of regular employees (minimum ten employees) are
required to be furnished.

Infrastructure Facilities: Applicant advertising agency
shall have all the required infrastructure (pre-reprographic
facilities of latest technology) and submit documentary proof
of availability of such facilities (of their own orin agreement)

EVALUATION CRITERIA:

0] A committee, consisting of multi-disciplinary professionals
(which may also include an External Expert) to be appointed
by AAIl exclusively for the purpose, will evaluate the
proposals / Bids, declared eligible as per 12.5(A) mentioned
hereinbefore, on the basis of parameters / criteria to be
decided and framed at the time of tendering considering
prevalent trends in the market and requirement.

The applicant advertising agencies scoring minimum 70%
marks of the total marks will be declared qualified for
including in the merit list. However, the selection will be on
the basis of merit and requirement of AAIl as per approval of
the competent authority.

12.6 Performance ofthe Agency:

(i) In case, it is observed by AAI that the performance of the particular
advertising agency is not satisfactory, a written notice will be issued
to the agency to that effect with instructions to improve the
performance within stipulated time. If the agency’s performance is
still not satisfactory, a penalty @ 5% of the bill amount for the 1* fault,
@ 10% of the bill amount for the 2™ fault and @15% of the bill amount
lastly for 3 fault may be imposed and recovered from the security
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Empanelment of Advertising Agencies

deposit. After the 3" default, if the agency commits further fault, there
shall be no excuse and pardon and AAl will have the right to terminate
the award of contract (AOC) of the agency.

In case of unsatisfactory performance, periodic evaluation of
performance of the empanelled advertising agencies will be done by
CC Dte, AAl and also if such agency:

(i)

(ii)
(iii)
(iv)

(v)

fails to adhere to specified delivery schedule repeatedly on
two occasions, or

does not participate in pitching at least three times in year, or
does not adhere to the laid down specifications, or

violates terms and conditions of the empanelment contract,
or

is declared insolvent.

Unsatisfactory Performance of the advertising agencies will be dealt
with as under:

(@)

In case performance of one unit / branch of any
advertising agency, empanelled with AAI, reported /
found ‘Unsatisfactory’, AAl will terminate the contract /
empanelment with the particular branch / unit of the agency.
However, it will be sole discretionary to AAl whether to
terminate the contract / empanelment with all units of the
agency, depending on the circumstances and availability of
agencies at the particular station.

In case, empanelment of the agency is terminated due to
‘Unsatisfactory Performance’, the concerned agency shall
not be considered for empanelment for next term atleast.
However, it will be sole discretionary to the competent
authority whether to depanel the agency at the particular
station, where performance found reported unsatisfactory, or
all stations where the agency is empanelled.

EMD and Security Deposit: EMD and Security Deposit shall be decided as
per practice at the time of procedure.

Number of agencies to be empanelled: To be decided by the competent
authority at the time of tendering considering the expected volume of work at
thattime and keeping in mind future requirement.

CC Policy
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SRR e Other CC / PR Related Activities

OTHERCC/PRRELATEDACTIVITIES

Positioning of Manpower for undertaking Ad-hoc tasks assigned to
Corporate Communications Directorate:

For various Ad-hoc tasks assigned to CC Directorate, the requirement of
manpower, both skilled and un-skilled, may be sourced from any of the
Empanelled Agencies at prevalent minimum wages or from the Agency who
has the valid competitive rates. This shall be undertaken with the approval of
HoD, CC Directorate.

Items not covered in the Corporate Communication Policy:

Chairman, AAl will be the Competent Authority to approve a proposal for any
such activity / item, which is not covered in the Corporate Communication
Policy (CC Policy) or where the competence is not defined.

*
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ANNEXURES

Annexure | : Sample Tender Advertisement

Annexure Il : Form - | (For Goodwill Advertisement Request)
Annexure lll : Form - 1l (For Sponsorship Request)
Annexure IV : Form - lll (Revised) - NATIONAL TENDERS
Annexure V : Form - lll (Revised) - GLOBAL TENDERS
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AIRPORTS AUTHORITY OF INDIA|

Te

Masthead Hindi
Narad font size: 15.5pt

Masthead English «—]
Avrial font size: 9.5pt

Head Line <«— |
Hindi Krutidev 010
font size 9.5pt
English Arial

font size: 9pt

Body Text
Krutidev 010
font size: 8.5pt

Annexure |

Sample for 8cm x 5cm

nder Advertisement

YR faaAges arfdeor

AIRPORTS AUTHORITY OF INDIA
/|: g—ffaqr sz gaar
(E-TENDER ID NO. 2019_AAI_26093_1)

YRA faauay “Refdem, Yelifbe trs Rl i sics
cfifia (@-o01) ffedT BIR geHvHAE TR Te FAYR
ROl | Syl vt gve @i 39 i de—sa-—
BISUER, HICH HISvey, SHIUIA HISver sIfe TG I
freafra snged aadd | @ Fri 2g Aeve< A9 &) §—ffasr aEfa
FRAT B | BT BT AT AT £130.18 AT T BT of HRT Y 379y
02 H1E © | B =g Siiars s—faar yum fawl vd s @t eifam fafr
=11 03.06.2019 18:00 T9I TP ® | 1S TGN 2 HIfIUT BT JIATES
https://etenders.gov.in/eprocure/app or www.aai.aero <G | MITIHAT

e WR 39 B A HIRT Yigus dadt J9drse / uice R Slet ST |

Masthead Hindi
Narad font size: 15.5pt

Masthead English «—]
Avrial font size: 9.5pt

8cm

YR faaAues arfdeor

AIRPORTS AUTHORITY OF INDIA
NOTICE INVITING E-TENDER

Head Line
Arial font size: 9pt

Body Text
Font size: 7.5pt

| (E-TENDER ID NO. 2019_AAI_26093_1)

Airports Authority of India invites Item rate E-Tender (online) for
the work of 'Refurbishment, Retrofit and Renovation of old
Terminal (T-01) Building for International Operations at Jaipur
Airport. SH: Providing and Placing in Position Check-in-
Counter, Custom Counter, Immigration Counter etc. and Other
Miscellaneous Item Works.' for an estimated cost of ¥130.18
lakhs and time allowed for completion is 02 (Two) Months. The last
date of receipt of on-line Tender is 03.06.2019 up to 18:00 hrs. For
detailed information, log on to website www.aai.aero or
https://etenders.gov.in/eprocure/app. Further corrigendum in

this regard, if any, will be uploaded only on website / portal.

CC Policy
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Annexure Il

YRA™ faurEa<s= uiferevor

W)Alb—-‘ AIRPORTS AUTHORITY OF INDIA
AIRPORTS AUTHORITY OF INDIA (ﬁf’Tﬁlﬂ GEIN ﬁé?ﬂaﬂ)
(Corporate Communications Directorate)

HiH—| /| FORM-
fagimu sgRig @G / FOR ADVERTISEMENT REQUEST

. | uf3aT &1 A1 /Name of the Magazine
Heh1eI UadT / Publication Address

Tofigd HrIferd uaT /Regd. Office Address
(Ut T W1ed el BN | Attach copy of proof of address)

$—¥of udr / email address

A BT BT A, MGG . TAT BT SABI . /
Name of Authorized Contact Person Mobile & office Tel. No.
. | TeITgT @1 A Date of Establishment
(fe=1/ =& /<7et / DD/MM/ YEAR)

. | 3rafdr Periodicity of Publication

i, (a)w1Rye / Monthly, (b) fomTEY / Quarterly, (c) 3 arfifes /
Half Yearly, (d) arfifes / Yearly, (e) =1 / Other

ji.  TeTI ¥ TR Interruptions in publication

iii. el yeTer @ AN /i
Date/Issue of Last Publication -

Hofigd Registered with -

(a) Tofravor ¥, WfRd 3MRTaTE /RNIwith Regn. No.

(b) HSfraver ¥, wfed mETT / INS with Regn. No.

(c) UshesRer &, |f2d 3= / Others with Regn. No.

fAFrgER faaRor/ Circulation as per
(a) MR T3NS /RNI

(b) 31E T TH/INS

(c) ©dT A /ABC

(d) uf3eT AT | Magazine Auditor

TRTEI | Af3eRT BT TR SFeif Type of Publication /
Magazinei.e. (a) TR U= / Newspaper (b) uf3raT-2ifiet
fawat & faazor wfkd arfrisae /@maRe / Magazine /
Commercial / Business with details about issues covered
therein (c) ST=ieT / Journal (d) wTReT / Souvenir (e) fagry
"aTe / Special Publication - fafaféte ax—famma=—
fTfig emR st / specify-Aviation, Corporate,
Business, etc. (f) 31 / Other

. | ITE® BT A, fASNUT BT MBI, YR qAT & TS A FTSA HTAM | AT H1 @R /FeR | wRafad fasmae
safe Afed o1 g1 Wgd fagm & @R Name of Size/ Type of Advertisement
Details of advertisement accepted by others (Govt., PSU etc.) Organization Advertisement Amount Offered
with details of name of the client, size, type & rates etc. offered.
. | SrepTeT & Weet faaRor /
Physical Parameters of the Publication
(a) amepIR wfed ufkATg Size with Dimensions
(b) g3t @1 %= No. of pages
(c) = srerar v/ 23 Colour or B/IW
. | fagRor Sieg® &1 favaR / Distribution Network Spread:
(i) (a)rRact Wiz AllIndia, (b) &= Regional, (c) %I+
Local, (d) SFRRTSAA International () G5R a fIes &1
FuaT fafafés wY Remote & Backward area — Please specify
(f) 3= other
(ii) araat @t S0t Class of Readership:
a) SR/ Masses

) e 9t [ Middle class

) Sa A7 g7 | Upper middle class

)

)

<=M/ Vernacular
e) fafdre srfa fawrm, Wege, Shaqugfa s /
Specific,  g. Aviation, Sports Lifestyle etc.

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com

CC Policy Page 67 of 75




)4.5?

WIdE femrues mftreRtr
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Annexure Il

YRA™ faurEa<s= uiferevor

W)Alb—-‘ AIRPORTS AUTHORITY OF INDIA
AIRPORTS AUTHORITY OF INDIA (ﬁf’Tﬁlﬂ GEIN ﬁé?ﬂaﬂ)
(Corporate Communications Directorate)

.|AT9IY Language

(a) 3fISf English, (b) fR=< Hindi , (c) 1€ 3= Any other

. [af3mT B faat Magazine Sold as

(a) He e ST, Afe g, e qei 9 T8 ufoat
Priced Publication, if yes, Price and copies sold

(b) wref Af &, ImEel BT HBIR TAT Fged Hfd B wferT
Complimentary, if yes, type of clientage and % of
complimentary copies.

| TTEE T (719 9 ud afRd ) =/ Name T AT B wo / $-9eT Email

Editorial Team (With names and addresses) Address & Telephone No.

i) ¥ Editor

Details of PastAssociation with AAI Amount Sanctioned

(i) fasmo= <X Advertisement Rates i Fodlo | T/ NHTH g3
(a) frafia* /SrdidY <% Regular*/ DAVP Rate #Hanar/ | Coloured @ Refa/

(b) RIS BT yRaTfad faviy ¥ Special rate offered to AAI# Sizein Premium Page
(c) TS <X @ Ufey e B Attach a copy of the card rate Sg.cms. position **

(i

il) TURITS BT FRAIfAT <Y T @RIl & AN (a)*| (b)#
Details in support of reasonability of rates proposed for AAl. [gxT gt Full Page
“ i g Rerf Sarevomef fasmos, i+ oz, 37TeIT g3 Half Page
AT g 1,3,9,7....; Premium Page Position e.g. " %3 [ page
Advertisement, Right hand side Premium Page 1,3, 9, 7... ufgwTg / Strips

.| € T 2 9% @ =R / Bank details for e-payments
WIAT &R BT 17 | Name of AIC Holder, (fSTa> =T 3T
a1 ST 2 / Inwhose name Payment is to be made)

rdm ¥. /AC No

311$ U v A 1 / IFSC Code

da o7 =19 / Name of the Bank

9191 / Branch address

|09 /21 /fe1 <. & =R / Details of PAN/ TAN/ TIN number
(srATOT WY Ufer Aot N | Attach a copy of proof)

.|Sgaet |, / GSTNo.
(srToT WY WY e @R | Attach a copy of proof)

fefeoft /Note: (i) S g1 A eivT Werre & /Enclose original copy of bank details certified by the Bank.
(i) smaTardar g UR AR ¥ S fohg T BT WY 1Y X@r 9 /
Ifrequired additional sheets can be used but the format of information shall be retained as same.
(iil) afe Sf.ow.SY. L 7 81 a1 Werd TSR A BE BT FH10T U7 He  $ /
If GSTis not applicable, attach a certificate of exemption from the competent authority.
|TyorT / DECLARATION
# /59 Ao R € 6 89R FHRIE H AR HiRdT & At o7 urerd faar Se | 1/ We do hereby declare that our Event adhere to
expected standards of ethics. # / 89 TTEaRT G0N F= & {6 SUth @R 8919 TG 9 fIvard & STaR |el & a0 S $Ig a2
feara €T T 8 | fw o gacer 1eraT YOI % SRA 317aT ITerd UTg i OR, # /B9 31erar Uoiwdy I fhedt <19 srerar Swe i
faare & g9 fammoe &g e g ¥ |rfasm @1 st wfed dter 8g area 81 | 1/ We do hereby declare that particulars given above
are true & correct to the best of my / our knowledge & belief and nothing has been concealed therein. If any statement or declaration found false
orincorrect, | / We or agency will be liable to refund the entire amount together with interest to AAl received for this advertisement without any
claimand dispute to this effect
g e1et ¥iie il IRaTfad Faeie BT B SRIHIR Hext TEY BN 9 I8 P13 IR SFfaT IR TG MHAC TEN B | A B ur
AT IS PIROT FAY S AT BT TBIR IFAAT SR J1TdT WY J1efal qITAIT DB b AR YRR 2 | This data sheet does
not give any right to the prospective organizer and is not an offer or an invitation to offer, AAl reserves the right to accept or reject or modify or
negotiate the terms hereof without assigning any reasons.
firgra gwameRadl / Authorized Signatory

A4 U4 geTd / Name and Designation

(VoI Y Y@ et Y Rubber Seal of the agency)

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com

CC Policy Page 680f75




)4.5?

WIdE femrues mftreRtr
AIRPORTS AUTHORITY OF INDIA|

Annexure Il

AN ARAR faaru<Is giftreor
W% AIRPORTS AUTHORITY OF INDIA
AIRPORTS AUTHORITY OF INDIA (ﬁf’Tﬁlﬂ AR ﬁé?ﬂaﬂ)
(Corporate Communications Directorate)
BIH—Il | FORM-I
9raTSI= 3¢ 2 / FOR SPONSORSHIP REQUEST

IS B Sfeed TR & @R
Details of Event for which sponsorship has been sought
(i) 3maTSTEHT BT ATH
Name of Organizer
(ii) FHIRYE BT AH
Name of Event
(iil) RIS <eret
Place of Event
(iv) FERIE @ ariE 7 wE
Date and Time of event
(V) wERIE &1 of1|
Theme ofthe Event
TARIE =g @ferd afrrft
Target Population of the Event
wrfaun & forg vaR qur feferavaes &1 iR/
Details of Publicity and deliverables forAAI
foxfra weatra & @R frafiaay/ Ry ¥/ srfamae ge

Details of Financial Proposal Regular Tariff Special Offer/Discount to AAI

TEF P A AT AT 8 3 T WP & &R, SUCEEARICH] wraiToT roft / IRSIERIRIGERINT
AT AR 7 210fY /9e1R U IRaTare JriraTT 1T Name of Sponsorship Sponsorship
gaamfa / Details of Sponsorship accepted by others with Organization Category Amountoffered
details of name of the client, Category / type & Sponsorship
Amountetc. offered.

YT 1R BT =19 /Name of A/C Holder *

(e <7 T fasar ST 2 /

Inwhose name Payment is to be made)

a5 T AT, T /

Name of the Bank, Branch *

QIT o /AIC No (R foraT =1 et & /

Attach dummy cancelled cheque)*

3T TH TH W DI/

IFSC Code*

U/ 2 Ho @& <R / Details of PAN / TAN number
(57O @Y BT e N / Attach a copy of proof)
Siwre . / GST No.

(srHAToT Y WY et N / Attach a copy of proof)
IR T fdd &7 7 HIaTSe T Hraferd
<eliT 4. / Name of Authorized Contact Person
Mobile & office Tel. No.

AT Tl & forg dofigd Aarse 7w /$-Ae

Registered Mobile No. / E-mail for payment alert.

fefoofi/Note: (i) * ¥ gIRT AT iRT Herr= & /Enclose original copy of bank details certified by the Bank.
(ii) smaTaear gs uR SRR ¥ @ fohg T BT SRy &91Q X@M S /
If required additional sheets can be used but the format of information shall be retained as same.
(iii) afe Si.oE.SY. L 7 1 a1 Werd TSR A BE BT FH10T U7 He a3 /
If GSTis notapplicable, attach a certificate of exemption from the competent authority.

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com
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Annexure Il

YRA™ faurEus= uiferavor

WA\&? AIRPORTS AUTHORITY OF INDIA
AR ORRS AUTHORSYCEINDIA (ﬁ—'Tﬁﬂ aR ﬁa?ﬂa—q)
(Corporate Communications Directorate)

Hyorr / DECLARATION
# /g9 o AR & 5 AR FHIRIE # STAR SfRAr & Al BT el AT S | 1/ We do hereby declare that our Event adhere to
expected standards of ethics.

# /89 QIEaRT BI9O $7A © 5 Sut @R g9 STHa g fawars @ SR T8l § a2 S BIs a2 fourar w8t war ¥ | e
T AT TN & SRR SNIAT TSl UTY ST TR, 7 /& 31erar Yoty faar fansft <19 o 9wres wfty faare & g9 fagmoe &g o
g8t Wi 1.f 9. @r @rer AT e v aea 81 | 1/ We do hereby declare that particulars given above are true & correct to the best of
my/our knowledge & beliefand nothing has been concealed therein. If any statement or declaration found false or incorrect, | / We or agency will
be liable to refund the entire amount together with interest to AAl received for this advertisement without any claim and dispute to this effect.

T Bl =il sRanfaT aISTe @1 $ig SRR Fa< T8l A1 d T8 PIs IR AA@T YKATG & ATHT el © | WLfamm & ur
9T 1S HIROT Ga1Q 37 ¥1aT BT WHIR ATAT IRAGR a7 HET HdT I B BT AfHIR G 2 | This Form-Il does not
give any right to the prospective organizer and is not an offer or an invitation to offer, AAl reserves the right to accept or reject or modify or
negotiate the terms hereof without assigning any reasons.

TgTH / Designation
A [EMail: oo
Hdrget 7o / Mobile N

(VST o) vas ¥rer vae/ Rubber seal of the agency)

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com
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YRA™ faurEa<s= uiferevor

W)Alb—-‘ AIRPORTS AUTHORITY OF INDIA
AIRPORTS AUTHORITY OF INDIA (ﬁf’Tﬁlﬂ GEIN ﬁé?ﬂaﬂ)
(Corporate Communications Directorate)

HTH—III / Form-Ill (REVISED) - NATIONAL TENDERS
frfia war feered @ A @ 99 31 Aifed sl 37 2y

Forrelease of Notice to Press through Corporate Communications Directorate

3R T AR 1w o arel Feerer:
| STNTT T T4, 31TS 31 T Ho g TG
Name of Dte. / Section initiating Notice to
Press, ION No. & Date

[EEICEEIRCaR) fag /e /g fa/om T &

Nature of Advertisement PQN/Tender/APPT/Other NIT

RSISAEEIEE (farsmomr o vy &g i e a0t wfty S &1 )
Revenue Advertisement (Copy of the concurrence by finance for release of the advertisement
may be enclosed)

Y YRT HRA B SNBRADT I BT Suererdr
(gofiTer wie)

Availability of Contingency funds to meet the expenditure
(Capital Budget)

Total Contingency Fund for this Project/ Work

Balance of Contingency Fund (As on date)

RS/ T3 @t SIAIT T
Estimated Cost of the Project/ Work

quic BT Yok / Type of Budget used 4i / Capital / /T57%d / Revenue
gofe orarefy / Budgetaccount head (Details)
a) WBSElement(Updatedin SAP)
Project/ Capital Link Fund Centre (Updated in SAP)
G/LAccount
Cost Centre
Plant Code
Material Group code

: Revenue Budget: It is confirmed that the details at SI. No. 7 (c) to (f) are correct and sufficient funds are available in the above
mentioned G/Laccountand cost centre of the department.

Signature of Concerned Finance Officer
Name:
Designation & Office Seal
: Capital Budget: Itis confirmed that project has been released in SAP by the concerned Directorate.
Signature of Dealing Officer of the Concerned Deptt.
Name:
Designation & Office Seal

A fASTO 1 S HA &g Suer Fore/

Max Budget available for release of this Advertisement

ETH MR BT SIFAET (Sl & SR Feray®
Td I 9= AR gIRT fafdyad (srgAres @ ufr
¥t / enclose copy of approval) g%meifR) / Approval of
CompetentAuthority (G.M. & Above as per DOP, duly Signed)
er RSN §IR7 gaeiRd gareel fasmaT @
argeTfad wfr /Approved copy of Window

Advt. signed by Competent Authority

xaeg <fora Afewd 3 fava axg (e fasma=)/

Text of Notice neatly typed (Window Advertisement)

[fawr g% @1 <7 (two) Tt A (Enclosed)]

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com
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YRA™ faurEus= uiferevor

WA\&? AIRPORTS AUTHORITY OF INDIA
AR EORR AUTHORSYCEINDIA (ﬁ—'Tﬁﬂ AR ﬁa?ﬂa—q)
(Corporate Communications Directorate)

TR v fafed & (FepTer T @ snaeadar -
<1 /| &3 | iRaet e / Af¥ged 7€ R) /
|dentified area for publicity (need not (Local / Regional /All
India mention publication)

g fasar S © & fagmas @ gof fawa:

EiSREc R CRIBBIRCIRRENICRCIE S|

(Date of uploading on CPP Portal) <1 T & / Certified that the
full text of the advert. has Already been uploaded and sent

to T Dte on (Date)

BEITEIR / Signature
Name
(Of forwarding officer with office stamp)
Direct Phone No.
Intercom No.
Mobile No.
Email No.

List of Essential Documents to be attached:-

(i) Approval of CompetentAuthority
(ii) Approved Textin English & Hindi
(iii) Screen Shots of (a) linking of WBS & Fund Centre and (b) Releasing of Project (For Capital Budget) in SAP

fewft/Notes: (i) Budgetavailable for release of this Advt. must be specified at para - 10 above. If sufficient funds are available,
mention "AS PERACTUAL".

(ii) Please ensure thatall the columns of this form are filled completely and duly signed by the HOD properly.

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com
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W)Alb—-‘ AIRPORTS AUTHORITY OF INDIA
AIRPORTS AUTHORITY OF INDIA (ﬁf’Tﬁlﬂ GEIN ﬁé?ﬂaﬂ)
(Corporate Communications Directorate)

®TH—IIl/ Form-lIl (REVISED) - GLOBAL TENDERS
frfia war fewred o Aegd @ 99 31 Aifed sl 37 2

Forrelease of Notice to Press through Corporate Communications Directorate

3R T AR 1w o arel Feerer:
| STNTT T T4, 31TS 31 T Ho g TG
Name of Dte. / Section initiating Notice to
Press, ION No. & Date

[EEICEEIRCaR) fag /e /g fa/om T &

Nature of Advertisement PQN/Tender/APPT/Other NIT

RSISAEEIEE (farsmomr o vy &g i e a0t wfty S &1 )
Revenue Advertisement (Copy of the concurrence by finance for release of the advertisement
may be enclosed)

Y YRT HRA B SNBRADT I BT Suererdr
(gofiTer wie)

Availability of Contingency funds to meet the expenditure
(Capital Budget)

Total Contingency Fund for this Project/ Work

Balance of Contingency Fund (As on date)

RS/ T3 @t SIAIT T
Estimated Cost of the Project/ Work

quic BT Yok / Type of Budget used 4i / Capital / /T57%d / Revenue
gofe orarefy / Budgetaccount head (Details)
a) WBSElement(Updatedin SAP)
Project/ Capital Link Fund Centre (Updated in SAP)
G/LAccount
Cost Centre
Plant Code
Material Group code

: Revenue Budget: It is confirmed that the details at SI. No. 7 (c) to (f) are correct and sufficient funds are available in the above
mentioned G/Laccountand cost centre of the department.

Signature of Concerned Finance Officer
Name:
Designation & Office Seal
: Capital Budget: Itis confirmed that project has been released in SAP by the concerned Directorate.
Signature of Dealing Officer of the Concerned Deptt.
Name:
Designation & Office Seal

A fASTO 1 S HA &g Suer Fore/

Max Budget available for release of this Advertisement

ETH MR BT SIFAET (Sl & SR Feray®
Td I 9= AR gIRT fafdyad (srgAres @ ufr
¥t / enclose copy of approval) g%meifR) / Approval of
CompetentAuthority (G.M. & Above as per DOP, duly Signed)
er RSN §IR7 gaeiRd gareel fasmaT @
argeTfad wfr /Approved copy of Window

Advt. signed by Competent Authority

xaeg <fora Afewd 3 fava axg (e fasma=)/

Text of Notice neatly typed (Window Advertisement)

[fawr g% @1 <7 (two) Tt A (Enclosed)]

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com
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4\ YRA™ faurEus= uiferevor
AaiN . AIRPORTS AUTHORITY OF INDIA

AIRPORTSAUTHORITV‘JLFF INDIA (ﬁ—'Tﬁﬂ AR ﬁa?ﬂa—q)
(Corporate Communications Directorate)

TR g fafed & (reprer T @ snaeadar -

Rt 4RI + ARa® 7L 7) /

Identified area for publicity (need not All India +

Global*) mention publication)

*FOR GLOBAL TENDER Advt.

(a) Mention Locations (Name of city & country) of Potential
Sellers/OEMs/Vendors /Consultants related to the
prescribed work

(b) Mention PACKAGE (as per CC Dte ION No.

AAI/CC/201/10/2019-20 dtd 12th July, 2019) for global
publicity through web portal: www.globaltenders.com

srATfoTe faam i & 3 fasme a1 of faw:

% UBel B Al el feRera B 4w

(Date of uploading on CPP Portal) <T TS & / Certified that the
full text of the advert. has Already been uploaded and sent to
ITDte on (Date

BEIEIR / Signature
Name
(Of forwarding officer with office stamp)
Direct Phone No.
Intercom No.
Mobile No.
Email No.

List of Essential Documents to be attached:-

(i) Approval of CompetentAuthority
(ii) Approved Textin English & Hindi
(iii) Screen Shots of (a) linking of WBS & Fund Centre and (b) Releasing of Project (For Capital Budget) in SAP

fewmft/Notes: (i) Budgetavailable for release of this Advt. must be specified at para - 10 above. If sufficient funds are available,
mention "AS PERACTUAL".

(ii) Please ensure thatall the columns of this form are filled completely and duly signed by the HOD properly.

*

Corporate Office: GM (CC), Room No. 251, 2" Floor, C-Block, Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
Phone: +91-11- 24622787 | E-mail: gmcc@aai.aero / gmccaai@gmail.com
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2026 A H1.fa.91. &1 47 @:
Qe A @A Qi ST yg™ y<rdr 991 & ferg
o ST A fRerer Aarsll & SUART BT JUATT Td GfALTSTd a1
o EA1E ITSST AAHT DI S+1d a2 fadwRiad w3
o IR—YETATIIAD U HH TS 8alg A8 4§ arg AHD GURT H FEANT HRAT
IS BT GAIIST BRAT

o ANTd H HHI AT IR—IANE ISE BT I & ol Fafdd varEl & Are| | u
TS ST UR ATIYIE ATe! UR &1 D] HeAT

" Vision

AAl's Vision till 2026 is:
To be the principal aviation services provider in the country, AAl shall
e Adopt and facilitate the use of contemporary air navigation services

e Upgrade and develop airportinfrastructure
e Supportimproving air connectivity at unserved and under-served airports
* Have arestructured organisation

e Focus on profitable operations at major airports through continuing efforts on cost
\ reduction and enhancing non-aeronautical revenue

=S

T TS MR AT ead &1 AR a1, Ioa W¥d, GRIAd el J18dh gde
BaATSISS AT faHT feaarer Harg Iueel BRIT U 37U+ |aT &3l # e fadrd & forg
IIRS & BU H BRI HIAT|

J

"To be the foundation of an enduring Indian aviation network, providing high quality,
safe and customer-oriented airport and air navigation services, thereby acting as a
catalyst for economic growth in the areas we serve."

A.K
fammoee wiféreRton
AIRPORTS AUTHORITY OF INDIA

Rajiv Gandhi Bhawan, Safdarjung Airport, New Delhi - 110003
website: www.aai.aero

gairportsauthorityoflndia@gmail.com @' *aaiofficial g;@AirportsAuthorityOfIndiaOfficiaI g,‘ AAIl_Official




